Consumer Data Enhancements &
Audience Propensity Modeling

LSCDigital

DOES YOUR DATA PROVI
A CLEAR NEXT STEP?

Accurate data matching

Unigue patented technology enables world-class recognition and integration with consumer demographic data - over 95%
match rate which enables more effective targeting and positive campaign ROI.

Largest set of consumer elements to drive insights
Integration of over 4,500 descriptive & derived data elements, updated on a monthly basis.

More accurate insights power improved performance

Drives the most accurate and actionable data intelligence for audience targeting and customer experience — the best on the
market.
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